
Hi, my name is
Ben Platten  
Junior Product Designer UX/UI Designer Graphic Designer

I am a London based Designer. I’m a conceptual 
thinker and believe the best designs come out of 
deep research and a willingness to learn. Feel 
free to say “Hi” I’m always available for a chat.  
 



Jaunt
App + Marketing

Branding MarketingUI Design Prototyping



45% of University students report feeling stressed 
about their course. I was tasked by Middlesex 
University to design an app that will help relieve stress. 
In my research, I found that a great deal of that stress is 
from being away from home and the isolation that that 
brings. This is compounded when in a new city. 

Jaunt is a tour guide app that gets students familiar 
with their university’s city and meet new people. 
There are tours built into the app as well as the ability 
to sign up for guided tours hosted by other students. 

About



I needed the branding to be inviting and kind of silly. In 
my investigation of other mental health apps they all 
felt rather worthy. I didn’t want this to feel like a mental 
health app, it’s a fun tour guide app that helps your 
mental wellbeing. 

As a foreigner to London, I tried to think of what my 
projection of the city was before moving here. The 
swinging sixties/ seventies, mod fashion as seen in 
Austin Powers, is what London embodied for me, not 
to mention this feeling of carefree fun that comes with 
that time period. 

All five symbols that make up the branding are taken 
from the London landscape that I noticed recurring on 
my walks around the city. It felt like a natural starting 
point for the branding.
 

Visual Language
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Updated UI, I feel as thought this is more successful as 
it is more consistent and easier to follow. There are less 
colours opting for a 60% neutral, 20% green, 
20% orange.

Created in XD it gave the test user something with the 
right look and feel that the end product would use.

The prototype was tested and updated in Figma with a 
refined colour scheme and decluttered the layout.



For the logo type, I started with Cooper Black because 
of its friendly look. The soft nature of the letter forms 
and playful curved baseline invited the eye. I sheered 
this 23° to the right to indicate motion. 23° is based on 
the axial tilt of the Earth representing exploration.

The entire logo is then encased in a white bubble to 
anchor it in a defined space.

Merch for the app would be interesting marketing for 
around campus. I curated items that would be useful 
on a tour. Water bottle for hydration, The bumbag is 
lighter than a backpack and harder to pickpocket from. 
Pins so you know who is in your group with you.

Branding, Marketing and Merch

Jaunt



Mr.Coffee
Commercial Branding 

Branding Marketing Graphic Design Creative Direction



A self initiated project. I wanted to see how type could 
interact with a mascot character. The primary goal of 
this endeavor was to analyze how these two distinct 
elements could harmoniously combine to form a 
seamless and compelling branding experience.

By doing so, I aimed to uncover innovative ways in 
which these elements could work together to convey 
a brand's identity, values, and personality effectively.

About

Mr. Coffee



Mr. Coffee

The logo type was designed to exude an abundance 
of character, aligning seamlessly with the overarching 
branding strategy. To complement this, the choice of 
"PP Right Serif" for the body text in marketing materials 
was a deliberate selection. This font was selected due 
to its distinct rounded terminals and the inherent 
sense of amiability conveyed by its "e" characters, 
which seemed to be perpetually smiling, thereby 
enhancing the overall brand personality.

In parallel, the design of Mr. Charles Coffee was 
thoughtfully conceptualized to mirror the fluidity and 
rounded aesthetics inherent in the letter forms of the 
logo. This synergy was achieved by employing 
delicate, thin strokes in the character design, resulting 
in a graceful and willowy feel. These design elements 
also infused a hint of vaudeville charm, adding an extra 
layer of charisma to the brand's visual identity.

ea



Metamorphosis
Exhibition Identity

Branding Marketing Graphic Design Identity Design



The theme celebrates the process of creative 
transformation that characterises the trajectory of 
every student from day one at MDX up to their 
culmination at the Degree Show. 

Our concept is a visual reference to the biological 
process of transformation taking place at a molecular 
level. We also play with perspective as a way to convey 
the process of students creative ideas and visions, 
going from an initial thought and gradually becoming 
more refined and focussed. 

Using 3 distinct, organic shapes similar in appearance 
to microscopic cells and at 3 different sizes, this 
represents our growth over the 3 years it nominally 
takes to graduate on a BA Creative Arts course.

About

Metamorphosis



Metamorphosis

Colours are based on micro-organisms 



I was approached by The Royal Free London NHS 
Foundation Trust to create a campaign inviting folks 
to take control of their health. The NHS is facing a 
backlog and it is only going to get worse. 

What the Royal Free needed was a way to empower 
people to take advantage of the services in the North 
Central London area set up to help them achieve their 
health goals. They project this will help them catch up 
with their caseload.

About

NHS



The concept is simple by design. In a waiting room, 
there are a plethora of posters all screaming for 
attention. Introducing a minimalist design it can focus 
the eye and induce a feeling of calm. The arrow is 
designed to direct the viewer to the QR code. 

The bits where the line overlaps itself are for when we 
feel like we are unable to break the unending cycle of 
bad habits but the NHS is here to help.

Concept

NHS





This design was then rolled out to various materials 
including Pull-up banners, Business cards, a Brochure, 
and Screens. With the screens, I used motion design to 
illustrate the concept. 

With the roll-out, they wanted to be able to make 
changes to the copy. So I translated the design from 
Illustrator and Indesign into  PowerPoint files.  

Roll out

NHS



Employee Trainer 

Support Worker

Experience
Freelance Graphic Designer

Placement Graphic Design 

I conducted comprehensive training sessions to 
educate employees on the utilization of various 
artistic mediums, providing them with a versatile skill 
set to enhance their creative capabilities.

I helped youths under 18 with behavioural and 
developmental issues in a care home. My duties 
were looking after their needs in the care home, and 
emotional support as they navigated their day to day.

I led the development of website graphics, provided 
art direction, and designed marketing materials and 
exhibition graphics. Additionally, I revitalized the 
branding to align with the company’s expansion into 
new markets.

I collaborated with NHS Clinicians, in the creation a 
comprehensive campaign. This experience allowed 
me to leverage my skills in strategic planning, 
creative direction, and project management, 
contributing to the successful realization of the 
campaign’s objectives.

Cass Art Kensington (2018 - 2020)

STDR (2017-2018)

Dingo Recruitment (2023)

Royal Free London NHS Foundation Trust (2023)

Adobe Creative Suite

Figma

Marketing and Print

Exhibition Design

Art Direction

HTML, CSS

Tools

+44 (0)789 4498157

platten.gallery

@platten.gallery

ben@platten.gallery

Phone:

Website:

Instagram:

Email:

Say Hi!

UX Design Certificate

Certificates 

Best Director

User Research, Ideation, Wireframes, Mockups  

Creative direction, Set and Lighting design, 
Interpersonal Communication

Education
BA Graphic Design (First Class) 

Engaged in live briefs from prominent entities 
such as Penguin and The Barbican. My skill set 
encompasses conceptual thinking, branding, 
typography, coding, and layout design, UX/UI and 
App Development. Additionally, I excel in the art of 
presentation design.

Middlesex University (2020 - 2023) Google + Coursera (2020)

Regional one act play Alberta (2012)

London, UK
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